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2007康腾全国高校学生案例分析
大赛说明
（1） 大赛历史
康腾全国高校学生案例分析大赛是由武汉大学主办的学生学术交流赛事，大赛面向全国高校学生，尤其是精通经济管理理论、实践的学生。大赛旨在引导大学生理论联系实际、求是拓新，使广大学生在案例分析中接触大量实际案例，指点市场风云，评判成败得失，为广大学子提供学术交流平台，在公平竞技中凝聚团队智慧，感受学术魅力！

康腾学生案例分析大赛每年举办一次，至今为止，已经成功举办了14届，2006年第十四届康腾案例分析大赛将该项赛事推向了全国，期间，两次新闻发布会的召开，扩大了该项赛事的社会影响力。上海交通大学、厦门大学、中山大学、华南理工大学、西安交通大学、四川大学、上海财经大学、对外经济与贸易大学、中央财经大学、中央民族大学、吉林大学、湖南大学、中南大学、西北大学、福州大学、北京化工大学等几十所高校组队参赛，各高校的积极参与使这个舞台更加绚丽多彩。

大赛秉承“创造、创新、创业”的教育理念，以武汉大学宽口径、厚基础、高素质、强能力的人才培养特色为基础，旨在为广大学子提供一个素质拓展、校内社会实践、团队及个人风采展示的平台，给同学们提供一个思维扩展、能力锻炼的机会，让同学们能够真正做到理论联系实践、求是拓新、学以致用。同时，在比赛过程中促进各高校学生间的交流，在团队协作中增强学生的团队意识，促进学生综合素质的提高。
一位哲人说过，上帝给世人的一手握着真理，一手握着打开真理的钥匙，那么我们宁愿要打开真理的钥匙，一把能赋予目前和未来的企业经营者去打开真理的钥匙。案例分析为我们寻找这把钥匙指明了方向，康腾案例分析大赛受到了同学们的普遍欢迎，得到了院校各级领导的大力支持和社会各界的广泛关注，不仅因为她为同学们提供了一个施展才华的舞台，更因为她是沟通书本和社会的桥梁。近年来，参赛范围逐年扩大，参赛团体逐年增加，竞赛水平不断提高，案例分析大赛的影响力得到极大提高。
（二）大赛内容

自选案例：各参赛队伍自由选取某一企业或某一经济现象作为案例，以此为背景进行分析，形成分析报告书，并制作PPT演示。

公共案例：由大赛组委会给出案例，各参赛队伍以此为背景进行分析，形成分析报告书，并制作PPT演示。

（三）大赛形式

大赛包括两个环节：区域选拔赛和全国总决赛。
区域选拔赛：

初赛采取自选案例分析模式，各参赛队伍自由选取某一企业或某一事件（如：裁员风波、超女现象营销分析等等）为背景分析。

华中地区选拔赛：获得前两名的队伍具备晋级全国总决赛的资格。初赛截稿期11月4日前，将案例分析报告书（形式为WORD文档以及打印纸档）以电子邮件的形式发送至康腾实践中心邮箱（content1992@163.com），并将纸档送至武汉大学经济与管理学院团委办公室。参赛作品请注明团队名称、学校、主要负责人、联系方式。参赛作品是否已被有效送达举办方，是以是否收到纸档为准。

其他地区选拔赛：采取地域名额制，各地区高校参赛队伍在初赛截稿期11月15日前，将案例分析报告书（形式为WORD文档以及PPT演示文稿）以电子邮件的形式发送至康腾实践中心邮箱（content1992@163.com）。参赛作品请注明团队名称、学校、主要负责人、联系方式。参赛作品是否已被有效送达举办方，是以是否收到康腾实践中心收稿邮箱的已读回执为准。初赛作品将由康腾实践中心以不记名方式送至各赛区评委处进行评审，最终依据加权平均分的高低，取每赛区（共设北方赛区、华东赛区、华中赛区、南方及西部赛区）得分前两名的队伍参加全国总决赛。
全国总决赛：

决赛地点为武汉大学，时间为2007年12月15日－18日。

决赛主要分为自选案例分析和公共案例分析两个环节。大赛组委会将于各地区选拔赛结果揭晓后一周内，通知各决赛队伍公共案例分析的企业背景；决赛前一个月，将告知各队伍具体分析要求。各队伍在决赛现场按抽签顺序展示其自选案例分析和公共案例分析，并接受评委（包括外籍评委）的现场提问。根据各队伍的成果质量和现场表现，评委为各队伍现场评分，以此确定最终名次并颁发奖品。
如果您有任何疑问请登陆我们的官方网站：http://www.content.org.cn./
也可直接致电此次大赛组委会询问有关情况：027－68753006
（四）大赛地点

预赛   以发送稿件形式投稿参赛

复赛   武汉大学经济与管理学院
决赛   武汉大学人文馆主厅
（五）大赛时间

2007康腾全国高校学生案例分析大赛

2007 Content National Case Contest
大赛时间表:  TimeTable of 2007  Content  National Case Contest
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（六）参赛队伍

每队最多由4名队员组成，其中至多有1名研究生，其余为本科生；每队指导老师1名，带队老师1名。

（七）奖项设置：

大赛根据复赛、决赛成绩，设一等奖一名、二等奖两名、三等奖三名、优秀奖七名，同时设赛区优秀成果奖若干名。

（八）大赛公约

请参赛队伍认真阅读本公约，您报名参加本次2007康腾全国高校学生案例分析大赛，即表示您同意遵守以下大赛公约，在比赛过程中任何违反本公约行为组委会有权取消其参赛资格并通报批评。

1、参赛选手在参赛期间不得以任何目的将该参赛作品参加其他比赛或发表于其他媒体；

2、参赛选手对参赛作品负责，如不具备所有权，因剽窃、抄袭他人作品而引起的一切后果及责任由参赛选手承担，大赛组委会不承担任何责任；

3、大赛组委会对所有稿件拥有非商业目的的新闻报道权及集结出版权；

4、参赛者一经提交作品参赛即代表完全接受大赛活动所有条款；

5、大赛组委会对本活动拥有最终解释权。

2007康腾全国高校学生案例分析大赛组委会
  康腾实践中心
二○○七年十月
Year 2007 Content National High-Institution Case Contest
   Content National High-Institution Case Contest is held by Wuhan University， and undertaken by the School of Economics and Management of Wuhan University. The contest is open to university students across the country, students well equipped by the theory and practice of economic management in particular. The goal of the contest is to better lead university students to apply theory to reality, encourage seeking truth and creation, get in touch with practical situation through case studying, accumulate group wisdom and power, point out market status, learn to judge gain and loss.
Process of the Contest:
Two steps are included: regional selecting contset and national final contest
Regional Selecting Contest:

The selecting contest adopting optional case analysis pattern, every team freely select a company or an issue( such as analysis concerning the incident of reducing the staff, the marketing mode of the super girl phenomenon and so on) for background analysis. Regional selecting contest is divided into Hua Zhong(middle China) Region Selecting Contest and Other Region Selecting Contest.
Hua Zhong Region Selecting Contest:

Teams who won the preceding two seats are qualified for the final national Contest. The deadline for the preliminary contest is November 04th. Please send the case analysis reports (word or print format) to content1992@163.com, Content Practice Center’s e-mail address, and send the printed paper form to the Youth member committee office of the School of Economics and Management, Wuhan University, and please give clear indication of the title of the team, university, chief principal, contacting. Whether the works have been effective sent to the holder will be judged by whether the paper forms have been received. 

Other Region Selecting Contest: adopting regional quota pattern, every team is required to send the case analysis report (word or print format) to content1992@163.com, Content Practice Center’s e-mail address, before the date of November 15th, and please give clear indication of the title of the team, university, chief principal, contacting. Whether the works have been effective sent to the holder is judged by whether every team has received the returning receipts by Content Practice Center. Works for preliminary contest will be sent to judges in every contest region for balloting. According to the average point, the preceding two teams in every regional contest(Including the North, the East, the Central, the South, and the West Contest regions in total) will be granted the chance to enter the final contest.

The National Final Contest:

The site: Wuhan University

Time: December 15th---18th, 2007

The Final Contest is made up of two taches: optional case analysis and common case analysis. After the announcement of the result of every regional contest, every team who’ve got the ticket to the final contest will be noticed the company’s background of the common case analysis in one week, and detailed analysis requirements one month before the contest. The sequence will be decided by drawing at the locale of the contest. Every team shall present their optional case analysis and common case analysis and answer questions raised by judges on the spot. According to the quality of the works and exhibition of every team on the stage,   judges appointed by China’s Economic Annual Conference will give scores and the final places accordingly.

The Awards of the Contest：

Top Grade Award: one team

First Place Award: one team

Second Place Award: two teams

Third Place Award: four teams

Excellence Award: several

and Excellent Organizer Award

Awards:

1. the prize value is over or equal to 30,000 Yuan.

2. The trophy cup of Year 2007 Content National High-Institution Case Contest and award certificates.

3. Internship of famous companies.
Several explanations:

1 Year 2007 Content National High-Institution Case Contest is open to more than 50 universities across the country. Students can freely make up teams, and teams are arranged into Northern University area, Eastern University area, Central University area, Southern University area and Western University area according to regions. The contest is divided into two parts: Regional Contest and National Final Contest. The preceding two teams will be granted the chance to the final contest.

2. At most, 5 members are allowed in every team, only 1 postgraduate student is allowed, undergraduate students take up the rest. Every team can invite a teacher for instruction; teams who’ve got chance into the final contest has the right to take a leading teacher along for final contest.

3. Medias: 

A: Internet medias: finance and economics of 163, Sohu University are appointed internet medias for this activity. The undertaker Content Practice Center （www.content.org.cn）will issue the latest contest news at any moment. Every university invited will open special interlinkage on their net.

B: TV stations and broadcasting stations.

C: Newspapers and magazines

D: News Press on December 10th, more than 30 medias will attend.

4. All works receives will not be returned; every team should keep their own work manuscripts; Organizing team has the dealing right of every work paper without any purpose on business.

5. If you have any questions or doubts, please load: http://www.content.org.cn./
Or telephone directly: 027－68753006

Organizing Committer of Year 2007Content National High-Institution Case Contest
October, 2007
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